ERICK SANTIAGO MAHECHA TAFUR

Growth Marketing & Al Automation Specialist
Medellin, Colombia - santiagomahecha2328@gmail.com - +57 313 468 7899 - LinkedIn - Portfolio

PROFESSIONAL PROFILE

Growth marketer with an operational background in customer experience and automation, specialized in building complete
marketing systems from the ground up: paid media, CRM, Al-powered content production, and web development. As the sole
marketing hire at Quick Metal Shop, I designed and ran a fully Al-driven video pipeline that generated 338K+ organic views
across 3 flagship reels with zero ad spend, and managed paid campaigns achieving a 3.92x ROAS and a $3.45 cost per lead in
technical B2B audiences. I combine strategic execution with real technical capability — web development (Next.js), automation
(Zapier, CRM), and Al-driven video production — to operate at full-department output as a single contributor.

PROFESSIONAL EXPERIENCE

Quick Metal Shop January 2026 — July 2026
Growth Marketing Specialist Puerto Rico, USA (Remote)
o Designed and ran a fully Al-driven video production pipeline (Higgsfield/Kling 3.0, Claude 4.6 Sonnet, ElevenLabs,

CapCut Pro), generating 338K+ combined organic views across 3 flagship reels, 2.3M views on Facebook, and
390.6K views on Instagram (Jan—Jul 2026), with zero ad spend.

e Managed Meta Ads campaigns independently, generating 260 qualified leads at $3.45 USD each ($897 spent) for a
technical B2B audience (welders, architects, fabricators), and a 3.92x ROAS (35 direct purchases, $23.04 cost per
purchase) on a B2C e-commerce campaign.

e Designed, developed, and deployed a production-ready interactive web application (Next.js + Netlify) in under 48
hours, featuring a catalog of 285 product variants for ArquiExpo 2026, resolving critical iOS Safari rendering bugs and
achieving full cross-device compatibility.

e Built a Zapier-to-Odoo CRM automation that routes Meta Instant Form leads directly into the CRM in real time,
eliminating manual data entry entirely.

e Implemented Soro Al connected to Google Search Console across two CMS platforms (Odoo B2B, Shopify B2C),
establishing an automated SEO content pipeline with zero ongoing manual effort.

e Created the company's Brand Manual in the first week, defining the visual standard later used at the ArquiExpo 2026
trade show stand, recognized as one of the strongest presences at the event.

e Launched and managed the company's LinkedIn presence, deploying Holo Al to automate brand-aligned thought
leadership content at scale.

Dakoma Roofing May 2026
Growth Marketing Consultant (Freelance) Florida, USA

e Delivered a full rebranding — Brand Manual covering color system, typography, and logo guidelines — operationalized
across website, social media, and advertising assets.

e Integrated Soro Al to establish an autonomous SEO blog pipeline with zero ongoing manual effort.

e Replicated the Al avatar production pipeline (Higgsfield Nano Banana Pro + Kling 3.0) used at Quick Metal Shop,
proving the system scales to a completely different brand and industry with no added friction.

Cuatrimotos ATV Riders February 2026
CRM & Automation Consultant (Freelance) Bogotd, Colombia

o Designed and deployed a WhatsApp lead qualification system with intent-based routing (catalog / FAQ / high-intent
purchase) for a business receiving 200+ inbound leads per day with no CRM in place.

e Configured a full sales pipeline in Kommo CRM with automated re-engagement and pipeline closure logic, leaving the
commercial team operating the system fully independently post-handoff.

January 2025 — December 2025

Bogota, Colombia


https://www.linkedin.com/in/erick-mahecha/
https://www.erickmahecha.com/

Artesa Panaderia
Marketing & Customer Experience Analyst

e Designed and deployed an Al-powered WhatsApp chatbot (Bitrix24 + GPT-40 mini, temperature 0.10) that automated
85% of B2B and B2C conversations, available 24/7, compressing response times from hours to seconds.

e Built a structured knowledge base (B2B Sales Manual, B2C Manual, brand guidelines) via OpenAl's Assistant
Playground to prevent hallucinations and maintain accuracy in lead qualification.

e Produced digital content using Affinity, Canva, and generative Al; led product photography and visual optimization for
delivery platforms.

Aseneg July 2024 — January 2025
Commercial and Marketing Intern Bogotd, Colombia

e Generated qualified commercial opportunities through outbound marketing strategies, combining market research and
direct prospecting.

e Managed content calendars, social media channels, and website maintenance to strengthen brand positioning.

Concentrix July 2022 — October 2024
Customer Service Representative Bogotd, Colombia

e Managed critical security, fraud, and account transfer cases for Mercado Pago users in a high-volume support
environment; escalated technical bugs for product resolution.

e Recognized as Top Performer 2023 for excellence in service quality, resolution accuracy, and customer satisfaction.

TECHNICAL STACK

e Paid Media: Meta Ads (B2B & B2C) - Meta Pixel - Meta Business Suite

e CRM & Automation: Kommo - Bitrix24 - Odoo - Zapier - WhatsApp Business API - Automation Workflow Design -
API Integrations

e Al & Content Production: Soro Al - Holo AI - GPT-40 mini - Gemini 3.1 Pro - Claude 4.6 Sonnet - ElevenLabs -
Prompt Engineering

e Al Video: Higgsfield - Kling 3.0 - Seedance 2.0 - Nano Banana Pro - Google Veo 3 - TikTok Symphony Creative
Studio

e Creative & Design: DaVinci Resolve - CapCut Pro - Affinity - Canva

e Development: Next.js - TypeScript - JavaScript - CSS - Vercel - Netlify - GitHub - WordPress - Cross-browser
Debugging (iOS Safari)

e Analytics: Google Analytics - Google Search Console

EDUCATION

Universidad Piloto de Colombia - Bachelor's Degree in Marketing - Bogota, Colombia - 2020 — 2025
SENA - Technical Degree in Administrative Assistance - Bogota, Colombia - 2017 — 2018

CERTIFICATIONS

e Generative Al for Digital Marketing Specialization — IBM

e Google Digital Marketing & E-commerce Professional Certificate — Google
e Al For Marketing — Emory University

e Google Al Essentials — Google

e  Google Data-Driven Decision Making — Google

e Python for Data Science, Al & Development — IBM

e  Microsoft Excel Professional Certificate — Microsoft

e Advertising with Meta — Meta

e Measure and Optimize Social Media Marketing Campaigns — Meta

e Fundamentals of Social Media Advertising — Meta

o (Claude Code in Action — Anthropic



e Real-World Al for Everyone — Anthropic
e Vibe Coding for Developers — Edureka

LANGUAGES

Spanish: Native
English: Intermediate — B2+



